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Leave it to the world’s largest online retailer to ratchet up the relationship between shopping and social media. Earlier this week Amazon launched #AmazonCart, a new way to shop that allows consumers to add products to their Amazon shopping carts within Twitter. If a user tweets about an item and includes an Amazon product link, others need only reply with the #AmazonCart hashtag to save the item in their cart for later.

		
				
				
			
The idea, of course, is to make online shopping more convenient. Users can squirrel away items while they’re top of mind, and without having to leave Twitter or conduct an additional product search on Amazon. As ClickZ reports, Amazon will inform shoppers of the status of the items in their cart, including whether or not an item is out of stock, by way of a confirmation tweet.

		
				
				
			
There are a number of things to consider with regard to Amazon’s plan. On the consumer side, there’s the question of whether Twitter users will embrace the service. Since the exchange plays out entirely on Twitter, what they add to their carts is public knowledge, and that may not sit well.

					

	


					
				
				
			
Remember Facebook’s Beacon? If the public’s reaction to that ill-fated feature is any indication of how social media users feel about sharing their purchasing data online, #AmazonCart may take some getting used to. Less than a month after Beacon launched in 2007, Facebook modified the program to give users more control over how (and if) online transactions from such sites as Fandango and eBay were shared. By 2009, however, the service was shut down completely, ultimately doubly shamed by a class action lawsuit and Facebook chief executive (CEO) Mark Zuckerberg’s admission that Beacon was a “high-profile mistake.”

		
				
				
			
It’s worth noting that #AmazonCart’s service is entirely optional, and that beyond promoting Amazon proper there’s no advertising component to the program as of yet. Still, small and mid-size businesses whose products are available on Amazon will no doubt be looking for ways to include a product link in their tweets with the hope that it will lead to future buys. Media buyers, too, are bound to experiment with the links in their Promoted Tweets as an alternative to their standard call to action.

		
									
				
			
The groundwork has already been laid. An infographic from social media management dashboard MarketMeSuite shows there’s a direct correlation between what consumers see on social media and what they buy online and in stores. Eighty-one percent of online shoppers say posts made by friends on Facebook and Twitter influence their purchasing decisions. Four out of 10, meanwhile, have made a buy after sharing or favoriting an item on Facebook, Pinterest, or Twitter.

		
				
				
			
Social media has become a research tool, and one that’s even more valuable to the decision-making process than search. Like search it allows users to glean information about products and brands, but it also includes the almighty personal referral. For years research firms like Nielsen have been reporting that word-of-mouth trumps all. Ninety-two percent of consumers surveyed around the globe confirmed that they “trust earned media” like recommendations from family and friends more than any other form of advertising.

		
				
				
			
According to a report from Technorati Media, the majority of consumers follow brands on social sites in order to learn more about a product or service (56 percent for Facebook, and 47 percent for Twitter). That number is much lower (21 percent for Facebook and 15 percent for Twitter) when it comes to making a purchase on a social site, but the degree to which users rely on social media for product information and referrals could help to push them past this barrier in the years to come.

		
				
				
			
#AmazonCart’s effect on online shopping will depend on a number of variables. Consumers must voluntarily link their Amazon and Twitter accounts before they can take advantage of the service, for example, and that may cut down on the number of potential users. Still, #AmazonCart will undoubtedly change the way consumers view shopping in relation to social media moving forward.

		
				
				
			
We may not be on the cusp of an e-commerce revolution, but for marketers and media buyers, this is the new service to watch.
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			US Mobile Streaming Behavior

			Streaming has become a staple of US media-viewing habits. Streaming video, however, still comes with a variety of pesky frustrations that viewers are ...
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			Winning the Data Game: Digital Analytics Tactics f...

			Data is the lifeblood of so many companies today. You need more of it, all of which at higher quality, and all the meanwhile being compliant with data...
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			Learning to win the talent war: how digital market...

			This report documents the findings of a Fireside chat held by ClickZ in the first quarter of 2022. It provides expert insight on how companies can ret...
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			Engagement To Empowerment - Winning in Today's Exp...

			Customers decide fast, influenced by only 2.5 touchpoints – globally!  Make sure your brand shines in those critical moments. Read More...

			View resource
		

    



            

            


    
		

	

                            

        

    


    
        
            
                                    	
		
            				
					Related Articles

                    				

            		

		
            
                                    
    
                                            
                		
    
		
						The Power of Snapchat's 7/0 Optimisation Window
            	        
							

	        	        				
																																						Marketing
																			
							
																	The Power of Snapchat's 7/0 Optimisation Window
															

																				

										
																								
														 4m
																					
								Fospha Team
															
													
 
											

				

									

		
			
			The Power of Snapchat's 7/0 Optimisation Window

			In the dynamic landscape of digital marketing, Snapchat's innovative 7/0 optimisation window is redefining the game, but how does this impact you as a...
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			Turning TikToks into book sales: Penguin Random Ho...

			When you imagine the sort of companies who are successfully taking to TikTok, one that sits in a 600-year-old industry such as publishing might not sp...
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			How to convert passive screen-scrollers into custo...

			Bynder’s Maarten Boon suggests using these video marketing strategies to meet content demands and avoid creative burnout. Read More...
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			Facebook goes after clickbait headlines - five tip...

			Facebook has announced the rollout of three more updates designed to target and eliminate clickbait headlines. Here's how to make sure you aren't affe...
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			Twitter introduces pre-roll ads for Periscope

			Users almost universally dislike pre-roll video ads, but in an effort to bolster its advertising revenue, Twitter this week announced that it will exp...
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			What makes videos effective on Twitter?

			Twitter's own statistics say that videos are six times more likely to be retweeted than photos, and three times more likely than GIFs. But what is it ...
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			YouTube is getting rid of 30-second unskippable pr...

			They're arguably the most annoying video ad formats in existence, but soon they'll be a thing of the past, at least on YouTube. Read More...
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			Five ways President Trump takes advantage of socia...

			I didn’t vote for him last November. There was no way this registered Democrat from the blue state of Massachusetts would check that box. But I have t...
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