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Microsoft just issued a statement regarding the antitrust allegations Redmond has lodged against Google in the wake of the latter’s acquisition of DoubleClick.

		
				
				
			
 Microsoft SVP and General Counsel Brad Smith says in the release:

		
				
				
			
 “This proposed acquisition raises serious competition and privacy concerns in that it gives the Google DoubleClick combination unprecedented control in the delivery of online advertising, and access to a huge amount of consumer information by tracking what customers do online. We think this merger deserves close scrutiny from regulatory authorities to ensure a competitive online advertising market.”

					

	


					
				
				
			
 Update: An organization called NetCompetition.org just came out with a paper criticizing what it calls Google’s “imperial ambitions.” Entitled “How Google-DoubleClick is Exploiting Antitrust Law’s Weak Underbelly to Dominate Internet Advertising” (PDF download), the paper accuses Google of trying to “get rid of potential competitors in a clever manner that will not likely be scrutinized by the Government.”

		
				
				
			
 Only this organization sounds even creepier than its accusations against Google. It bills itself as an “e-forum promoting competitive Internet choices for consumers.” Its members, however, are comprised largely of a who’s who list of the telco and cable giants opposed to net neutrality: Verizon, Comcast, and the like. 

		
									
				
			

	



	
                                            
                    



                

                        
                Subscribe to get your daily business insights
        
                                        

			 
            
                        

        
            

                                                
                        More about:

                        	Media


                    

                            
        
    
        
                            

    
         Read the next article 

    

    
	
	
	




    
        Explore Tech Talks

        	
                	[image: ]

				    
				        Lucy
				    

                    
                        Lucy helps organizations leverage knowledge for in...                        View Tech Talk
                    

				
	
                	[image: ]

				    
				        TVSquared
				    

                    
                        TVSquared is the global leader in cross-platform T...                        View Tech Talk
                    

				
	
                	[image: ]

				    
				        Grata
				    

                    
                        Grata is a B2B search engine for discovering small...                        View Tech Talk
                    

				


    




    
        Whitepapers

        	
                	[image: ]

				    
				        US Mobile Streaming Behavior
				    

                    
                        Streaming has become a staple of US media-viewing ...                        Download Now
                    

				
	
                	[image: ]

				    
				        Winning the Data Game: Digital Analytics Tactics for Media Groups
				    

                    
                        Data is the lifeblood of so many companies today. ...                        Download Now
                    

				
	
                	[image: ]

				    
				        Learning to win the talent war: how digital marketing can develop its people
				    

                    
                        This report documents the findings of a Fireside c...                        Download Now
                    

				
	
                	[image: ]

				    
				        Engagement To Empowerment - Winning in Today's Experience Economy
				    

                    
                        Customers decide fast, influenced by only 2.5 touc...                        Download Now
                    

				


    




    
	
	
	



            
                                

    


    
        
            
                                    	
		
            				
					Whitepapers

                    				

            		

		
            
                                    
    
                                            
                		
    
		
						US Mobile Streaming Behavior
            	        
							

	        	        				
																        
    
                    Whitepaper
        
                    |
        
                                                                    Mobile
                                        

						
							
																	US Mobile Streaming Behavior
															

																				

										
																								
														 5y
																				
 
											

				

									

		
			
			US Mobile Streaming Behavior

			Streaming has become a staple of US media-viewing habits. Streaming video, however, still comes with a variety of pesky frustrations that viewers are ...

			View resource
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			Winning the Data Game: Digital Analytics Tactics f...

			Data is the lifeblood of so many companies today. You need more of it, all of which at higher quality, and all the meanwhile being compliant with data...

			View resource
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			Learning to win the talent war: how digital market...

			This report documents the findings of a Fireside chat held by ClickZ in the first quarter of 2022. It provides expert insight on how companies can ret...

			View resource
		

    



            

                                            
                		
    
		
						Engagement To Empowerment - Winning in Today's Experience Economy
            	        
							

	        	        				
																        
    
                    Report
        
                    |
        
                                                                    Digital Transformation
                                                                                                                            

						
							
																	Engagement To Empowerment - Winning in Today's Experience Economy
															

																				

										
																								
														 2m
																				
 
											

				

									

		
			
			Engagement To Empowerment - Winning in Today's Exp...

			Customers decide fast, influenced by only 2.5 touchpoints – globally!  Make sure your brand shines in those critical moments. Read More...

			View resource
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			A blueprint to selecting visuals that boost SEO in...

			Marketers today need to thoughtfully select visuals that align with their content, boost SEO performance and drive ROI Read More...

			View article
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			Ray-Ban and AEG's winning formula: Music festivals...

			How the sunglasses giant created subconscious brand recall value with music festival-goers through the power of strategic partnerships and experientia...

			View article
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			It's not about you: A content planning framework t...

			In life, as much as on LinkedIn (or Facebook, Twitter, etc.) people and brands who blabber on about themselves become annoying and best avoided, soone...

			View article
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			How an EPL Club increased brand trust in their bet...

			Building trust in your brand is hard enough. Now take a situation where your audience is so cynical of your product offering some of them even call fo...

			View article
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			Why domain-level “intent” can mislead the buyer jo...

			There is room for better lead capturing as ABM evolves in a cookieless world  Read More...

			View article
		

    



            

                                            
                		
    
		
						Three trends challenger brand marketers need to know
            	        
							

	        	        				
																																						Digital Advertising
																			
							
																	Three trends challenger brand marketers need to know
															

																				

										
																								
														 3y
																					
								Keen
															
													
 
											

				

									

		
			
			Three trends challenger brand marketers need to kn...

			Top-of-mind action points that will be valuable to challenger brand marketing for the rest of 2021 and 2022 Read More...

			View article
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			Data integration: the key to omnichannel marketing

			Omnichannel marketing presents an opportunity to marketers but requires better use of data Read More...

			View article
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			The importance of accurate keyword difficulty scor...

			The dark horse your business needs to outperform competition and win at search Read More...

			View article
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